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The fan zone is conceived as a central social and 

experiential space within the Formula One cir-

cuit, responding to both the rhythm of race wee-

kends and the quieter periods of the off-season. 

During Grand Prix events, it becomes the prima-

ry gathering point for spectators while teams 

prepare in the paddock, offering a place for live 

race screenings, driver interviews, public talks, 

and informal meet-and-greet moments. Its pro-

ximity to the paddock allows drivers and team 

members to move easily between professional 

and public spaces, strengthening the connection 

between fans and the sport without disrupting 

race operations. 

Beyond race weekends, the fan zone is designed 

as an active urban platform that brings continu-

ity and life to the circuit throughout the year. It 

can host concerts, open-air cinema screenings, 

seasonal festivals, brand events, and community 

gatherings, transforming the track into a des-

tination rather than a dormant infrastructure. 

This year-round usability not only sustains pu-

blic engagement but also creates a consistent 

revenue stream.

Adjacent to the fan zone, the tribune hotel is 

positioned with balconies oriented toward the 

event space, allowing guests to experience con-

certs and public activities from a private setting. 

This spatial relationship enhances both the hos-

pitality and the fan experience, creating a laye-

red environment where sport, leisure, and archi-

tecture intersect naturally.
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